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2018 Campaign Style Guide
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MAKO Boats is a member of Bass Pro Group and White River Marine Group™, the world’s largest boat builder by volume. 
Conquer the seas with MAKO, a rugged, comfortable and secure fleet of boats built to master the world of saltwater fishing. 
Like the formidable mako shark, MAKO boats are bold, aggressive, sleek and smartly-designed hunters; yet they also have the 
creature comforts to satisfy anyone in the family.

It’s a MAKO. And it’s the perfect predator.

MEET MAKO®
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STRATEGY
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BRAND ESSENCE GUIDE

Brand Persona
This is a celebrity we use internally to illustrate what MAKO stands for, not a spokesperson for the brand. The 
persona is chosen based upon the person’s attitude, roles, abilities and actions—onscreen and off. Reference 
the brand persona when thinking about the attitude of MAKO to help understand the nuances between boat 
brands.

Brand Essence
This is the heart of MAKO and quickly sums up the spirit of the brand. It speaks to what the brand is all about—
what owners should expect from our boats and what they are buying into by purchasing one. It’s based on what 
we know owners want from this type of boat.

Emotional Benefit
This speaks to what the MAKO brand and its boats provide emotionally. This is reflected in the tone, imagery and 
language we use when talking about the brand and how we hope the consumer feels when they are shopping 
for or on a MAKO boat.

Functional Benefit
This speaks to what MAKO boats and their features offer functionally. This is reflected in the tone, imagery and 
language we use when talking about features and technical aspects. Refer to this benefit to understand how 
copy and design should speak to the boat’s core functionality, e.g., power, versatility and style.

Core Creative Idea
This attitudinal statement speaks to how the brand essence, emotional benefit and functional benefit 
statements are expressed for the 2018 model year. It’s the inspiration and starting point for all visuals and copy 
during the 2018 MAKO campaign.
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BRAND ESSENCE

BRAND PERSONA 
LIAM NEESON
SPECIFICALLY, HIS CHARACTER FROM “TAKEN”

BRAND ESSENCE
THE PERFECT PREDATOR

EMOTIONAL BENEFIT
FEEL THE POWER AND CONFIDENCE  
OF THE APEX PREDATOR

FUNCTIONAL BENEFIT
POWERFUL, COMFORTABLE AND OVERBUILT 
FOR YOUR PEACE OF MIND

CORE CREATIVE IDEA
ULTIMATE ADVENTURE 
FOR ANGLERS AND FAMILIES
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CAMPAIGN CONCEPT STATEMENT

Behind the barrier islands, lurking in the shadows of the mangrove roots, a sleek hunter is poised to strike. And 
beyond the horizon, under the rolling waves and the slate gray sky, a world record cruises the pelagic layers. These 
are the trophies in your sights, waiting to turn a great day into an unforgettable one. 
 
To battle them, you’ll need a boat with saltwater in its veins. An overbuilt, chop-taming adventurer with a history 
of smooth, powerful reliability. A secure and rugged craft that you trust with your crew’s and your family’s safety. 
An unstoppable fighter with an iron will and quick reflexes. A synthesis of state-of-the-art technology and modern 
creature comforts. You’ll need a MAKO®. For half a century, from the salt flats to the Gulf Stream, these boats have 
been loved by their owners and feared by their prey. 

MAKO. The Perfect Predator.
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MOODBOARD
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GRAPHIC ELEMENTS
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GRAPHIC ELEMENTS

A - Headline: Memphis LT STD
B- Body: Gotham Medium

The slab serif headline font has a rigid, distinct 
structure that commands attention on the page. 
It compliments the sleek, modern feel of the san 
serif body copy. It also balances out the use of our 
angular graphic elements. Headlines should be 
multiple lines with at least one line emphasized 
(extra bold and medium) to create contrast.

Body copy is a hefty sans serif to contrast the 
large serifs or the slab serif headlines.

It is recommended that copy appear in the 
following colors:

TYPOGRAPHY1

C 98
M 69
Y 35
K 18

C 0
M 0
Y 0
K 0

R 0
G 78
B 113

R 255
G 255
B 255

POISED FOR INSHORE
ADVENTURE

BACKED 
BY THE 

BEST 
FACTORY 
WARRANTY 
IN THE 
BUSINESS.

WARRANTY
ASSURANCE

LIFE

MAKOBOATS WEAREMAKOBOATS MAKO-BOATS.COM

$21,995
w/ Mercury® 90 EXLPT FourStroke Command Thrust 

& Custom Trailer
PLUS FREIGHT & PREP

Photos may show optional or special edition equipment available at an additional cost. Local taxes, license, registration and doc fees vary by state and are in addition to prices shown. Prices are suggested and approved by the manufacturer. Details in 
pricing, savings, features and promotions may vary by location and are subject to change without notice. Void where prohibited by law. Best efforts are used to ensure the accuracy of our advertising, however, errors may sometimes occur. See your local 
dealer for complete information. Prices shown do not include dealer freight and prep charges, unless otherwise noted. F.O.B. Springfield, MO, USA. Prices shown are based on United States currency. © 2016 White River Marine Group® TR162136

805 S. GRAND • MONROE, LA • 318.388.5790
415 S. EASTMAN RD. • LONGVIEW, TX • 903.758.9755
7660 COLLEGE ST. • BEAUMONT, TX • 409.860.9444

100 BASS PRO DR. • BOSSIER CITY, LA • 318.549.8769
175 BASS PRO BLVD. • DENHAM SPRINGS, LA • 225.271.3080

 The Pro Skiff 19 CC is a spacious, smooth, 
and stable craft that’s equally at home in 

the salt flats, the bay, and big inland lakes 
and rivers. Thanks to our award-winning AIV 

(Advanced Inverted V) hull with clear water 
channels and integrated anti-spray design, the 

Pro Skiff 19 CC provides quick acceleration, amazing 
stability, and a dry ride. With high-density, marine 

grade upholstery, huge non-skid decks, 2 coolers and a 
25-gallon livewell/baitwell, it’s a great boat for both die-

hard anglers and fun-loving families. And  it’s backed by 
MAKO® Assurance—the best warranty in the business. 

THE ALL-NEW

1A

1B

C 0
M 0
Y 0
K 100
C 0
M 0
Y 0
K 80

C 0
M 0
Y 0
K 60

R 0
G 0
B 0

R 88
G 89
B 91

R 128
G 130
B 133

Example: Publication Ad
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GRAPHIC ELEMENTS

3

Sharp diagonal lines illustrate MAKO’s 
aggression, precision and mobility. 
Diagonals run right or left, and emphasize 
movement. 
 
The largest angle should have a gradient 
feather that keeps it from interfering with 
the subject of the image. This gradient can 
be adjusted depending on the photo used.

SHARP DIAGONALS

COLOR PALETTE

2

4

The background should be a prominent full-
bleed image that features a beauty shot.

A subtle texture that adds some vibrance 
and atmosphere to our piece.

IMAGERY

TEXTURED BKGD.

3

5

2

4

C 98
M 69
Y 35
K 18

C 0
M 0
Y 0
K 0

R 0
G 78
B 113

R 255
G 255
B 255

C 0
M 0
Y 0
K 100

R 0
G 0
B 0

5

Example: Sale sheet
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The blue bar is a flexible container that can 
used to house secondary information, such 
as, page numbers, contact information or a 
footer like the moodboard.

The brand logo should be prominent and 
easily seen on the page.

BRAND LOGO

BLUE BAR4

5

INTRODUCING THE ALL NEW

GRAPHIC ELEMENTS

4

5

Example: Mailer
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PHOTOGRAPHY
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PHOTOGRAPHY

Product beauty shots should show off the prowess of MAKO boats and reflect the positioning as the perfect predator.

PRODUCT BEAUTY1

Example: Brochure concept (cover) Example: Brochure concept (product spread)

1

1
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This shot features rough, open water, camaraderie 
among fishermen and the thrill of the catch. MAKO® 
shines as the perfect predator.

This shot shows anglers engaged in landing a fish, 
demonstrating the capabilities of the boat. The vivid 
background highlights the clean lines of the boat.

This shot is boring. The fisherman are standing around 
and not interacting with one another or the water.  
The ocean is flat and there is no energy.

This shot is uninteresting. The crew looks cold and 
uncomfortable, the boat isn’t trimmed properly, and  
the background is bland.

DO DON’T

PHOTOGRAPHY: PRODUCT BEAUTY
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Lifestyle photos should always convey 
adventure, action, prowess and confidence. 
For example, shots of triumphant 
fishermen with the day’s catch illustrate 
the MAKO’s status as the perfect predator.  
 
Lifestyles are generally tighter shots that 
focus on the people, evoke an emotional 
response and don’t usually show the  
entire boat.

LIFESTYLE 22

Example: i-Banner (showroom)

PHOTOGRAPHY: LIFESTYLE
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LIFESTYLE

This photo tells a story through the dramatic lighting, the silhouetted 
figure and the heroic pose. This shot puts the viewer at the center of 
their own adventure and makes them want to fish aboard a MAKO®.

The angler shows true satisfaction with his catch. He’s in his trusted MAKO, 
the perfect predator needed for an amazing moment like this.

There is no energy or emotion in this shot. It could be any day on the 
water aboard any boat. These scenarios don’t capture the essence of the 
perfect predator as either fishermen or boat. 

This image is awkwardly cropped with the main subject’s face not 
showing, which consequently, eliminates any emotional connection 
with the viewer.

DO DON’T
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VOICE
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POISED FOR INSHORE
ADVENTURE

BACKED 
BY THE 

BEST 
FACTORY 
WARRANTY 
IN THE 
BUSINESS.

WARRANTY
ASSURANCE

LIFE

MAKOBOATS WEAREMAKOBOATS MAKO-BOATS.COM

$21,995
w/ Mercury® 90 EXLPT FourStroke Command Thrust 

& Custom Trailer
PLUS FREIGHT & PREP

Photos may show optional or special edition equipment available at an additional cost. Local taxes, license, registration and doc fees vary by state and are in addition to prices shown. Prices are suggested and approved by the manufacturer. Details in 
pricing, savings, features and promotions may vary by location and are subject to change without notice. Void where prohibited by law. Best efforts are used to ensure the accuracy of our advertising, however, errors may sometimes occur. See your local 
dealer for complete information. Prices shown do not include dealer freight and prep charges, unless otherwise noted. F.O.B. Springfield, MO, USA. Prices shown are based on United States currency. © 2016 White River Marine Group® TR162136

805 S. GRAND • MONROE, LA • 318.388.5790
415 S. EASTMAN RD. • LONGVIEW, TX • 903.758.9755
7660 COLLEGE ST. • BEAUMONT, TX • 409.860.9444

100 BASS PRO DR. • BOSSIER CITY, LA • 318.549.8769
175 BASS PRO BLVD. • DENHAM SPRINGS, LA • 225.271.3080

 The Pro Skiff 19 CC is a spacious, smooth, 
and stable craft that’s equally at home in 

the salt flats, the bay, and big inland lakes 
and rivers. Thanks to our award-winning AIV 

(Advanced Inverted V) hull with clear water 
channels and integrated anti-spray design, the 

Pro Skiff 19 CC provides quick acceleration, amazing 
stability, and a dry ride. With high-density, marine 

grade upholstery, huge non-skid decks, 2 coolers and a 
25-gallon livewell/baitwell, it’s a great boat for both die-

hard anglers and fun-loving families. And  it’s backed by 
MAKO® Assurance—the best warranty in the business. 

THE ALL-NEW

TONE

Headline language is confident and 
powerful to convey MAKO boat’s status as 
the perfect saltwater predator. 

HEADLINE

Body copy supports the headline and/or vi-
sual by detailing the features of what gives 
MAKO its rugged and legendary name.

BODY2

2

1

1

Example: Publication Ad 
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Confident

Powerful

Authentic

Legendary

Strong 

Agile

Exciting

Enduring

Passionate

Adventurous

Cheery

Mean

Posers

Old Fashioned

Condescending

Humorous

Gentle

Lighthearted 

Soft

Boring

HEADLINES & BODY COPY HEADLINES & BODY COPY

DO DON’T

TONE
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LEGENDARY FISHING FOR HALF A 
CENTURY

THE APEX PELAGIC PREDATOR

FORGED IN SALT TO COMMAND 
THE OCEAN

YOU’LL FIND THEM WHERE THE 
FISH ARE

BUILT FOR THE JOY OF FISHING

ENJOY AN AFTERNOON ON THE 
OPEN SEA

OLD-SCHOOL OFFSHORE

MAKO—THE BADDEST BOATS ON 
THE OCEAN

For half a century, MAKO boats have carried 

intrepid adventurers into the high seas to 

chase the denizens of the pelagic world. 

Every boat comes with a perfectly calculated 

balance of power and confidence that will get 

you out with the crew and in with the fish in 

supreme confidence.

Saltwater fishing is a game of luck, and MAKO 

comes equipped with the tools to bring the 

odds in your favor. From reeling in the day’s 

catch to cruising on the waves, MAKO is there 

as your weekend fishing vessel. 

HEADLINES HEADLINES

BODY COPY BODY COPY

DO DON’T

TONE: EXAMPLES
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EXECUTIONAL SUMMARY
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Video screen examples
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CONTACTS

Randall Georges
Sr. Art Director
regeorges@basspro.com
(417) 873-5903

J.D. Pate
Copywriter
jdpate@basspro.com
(417) 873-5133

Connie Marcil
Traffic Coordinator
camarcil@basspro.com
(417) 873-4149

Chris Wilson
Creative Manager
crwilson@basspro.com
(417) 873-4545


