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Introduction
Table of ContentsWelcome to the 2019 SUN TRACKER® Campaign Style Guide, where you’ll find all the 

information you need to properly speak to our current and potential boat owners. In this 
guide, we’ll outline our campaign strategy for the 2019 model year, including the correct 
copy voice, colors and photography style to use as you advertise our boats.
 
We ask that you—our associates, dealers and strategic partners—follow these simple 
guidelines in all your advertising efforts this year. By doing so, you’ll help us create and 
maintain a cohesive marketing campaign that is easily recognizable and aligns with the 
SUN TRACKER brand essence. 
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Meet SUN TRACKER
SUN TRACKER is a member of Bass Pro Group and White River Marine Group™ (WRMG), 
the world’s largest boat builder by volume. For more than 35 years, SUN TRACKER 
pontoon boats have helped families build lasting memories on the water. Each recreational 
and fishing model in the lineup melds fun-loving features, creature comforts and quality 
construction to ensure peace of mind through years of perfect days on the water. Plus, 
every SUN TRACKER boat is backed by 10+LIFE™, the industry’s leading factory warranty.

WRMG Mission
WRMG manufactures and distributes quality boats, offering excellent performance, 
innovation and value, and provides world-class service so everyone can experience the joy 
of fishing and boating.

Logo Usage
The SUN TRACKER logo is a key element in every advertisement. Make sure it is placed in a 
prominent position, as outlined in the Brand Identity Guide, found here.

http://www.tmgcreative.com/docs/2016-SUN-TRACKER-Brand-Identity-Guide.pdf


Brand Personae
These are the celebrities that best illustrate what SUN TRACKER stands for—they’re not spokespeople for the brand. The personae are 
chosen based upon attitudes, roles, abilities and actions—onscreen and off. Reference the Brand Personae when thinking about the 
attitude of SUN TRACKER to help understand the nuances between boat brands.

Brand Tagline
This is the heart of SUN TRACKER and quickly sums up the spirit of the brand. It speaks to what the brand represents—what owners 
should expect from our boats. It’s based on what we know owners want from this type of boat. It’s the inspiration for all the visuals and 
copy during this year’s campaign.

Emotional Benefit
This is what kind of emotions the SUN TRACKER brand and boats evoke within our customers. This is reflected in the tone, imagery 
and language we use when talking about the brand, as well as how we hope the consumer feels when they encounter a SUN TRACKER 
boat.

Functional Benefit
This speaks to what SUN TRACKER boats and their features offer functionally. This is reflected in the tone, imagery and language we 
use when talking about features and technical aspects. Refer to this benefit to understand how copy and design should speak to the 
boat’s core functionality, e.g., versatility, comfort and style.

Brand Essence
By embodying all aspects of the Strategy, the Brand Essence brings it to life by highlighting the tone of the campaign.

The Strategy Elements are non-consumer facing ideas that summarize what SUN TRACKER® is all about. 
These ensure all marketing materials work together to strengthen and sustain the brand.
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Strategy Elements
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WHERE MOMENTS BECOME MEMORIES

GARTH BROOKS & TRISHA YEARWOOD

THE JOY OF MAKING QUALITY MEMORIES  
W/FAMILY & FRIENDS ON THE WATER

FULLY-EQUIPPED FAMILY ROOM  
ON THE WATER

brand tagline

brand essence

brand personae

emotional benefit

functional benefit

Strategy Overview

At SUN TRACKER, we know the memories you’ll remember the most are those of times spent with family and friends. Whether it’s the sound 
of their laughter as they jump in the water, their squeals of joy as they reel in their first fish or just the smiles on their faces as they lie back 
and relax with not a care in the world. These are the moments where everything is aligned in perfect harmony, from the weather to the food 
to the music and kinship. These are the moments we want to help you experience over and over again.

Welcome to SUN TRACKER, where moments become memories.



At SUN TRACKER, we know the memories you’ll remember the most are those of times 

spent with family and friends. Whether it’s the sound of their laughter as they jump in the 

water, their squeals of joy as they reel in their first fish or just the smiles on their faces 

as they lie back and relax with not a care in the world. These are the moments where 

everything is aligned in perfect harmony, from the weather to the food to the music and 

kinship. These are the moments we want to help you experience over and over again.
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Mood Boards
Objective
The mood board provides creative 
inspiration by showing key elements of 
the 2019 SUN TRACKER® brand campaign. 
It is for internal presentations only—not 
customer-facing use or display.
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Fonts & Colors
Fonts

Colors
C: 0  M: 38  Y: 98  K: 0 
R: 251  G: 168  B: 29 
PMS: 14-8C

C: 2  M: 55  Y: 100  K: 0 
R: 243  G: 139  B: 0 
PMS: 24-8C

C: 1  M: 81  Y: 98  K: 0 
R: 238  G: 88  B: 38 
PMS: 37-8C

C: 1  M: 100 Y: 98  K: 1 
R: 237  G: 28  B: 36
PMS: 48-8C

C: 100  M: 90  Y: 29  K: 19
R: 0  G: 46  B: 109 
PMS: 103-16C @90%

C: 77  M: 17  Y: 55  K: 8
R: 46  G: 149  B: 129 
PMS: 130-16C

C: 100  M: 90  Y: 29  K: 19
R: 0  G: 46  B: 109 
PMS:154-16C

C: 0  M: 17  Y: 86  K: 0 
R: 255  G: 209  B: 63 
PMS: 7-7C

HEADLINE:

CC Empire State Deco 
SUBHEAD & MODEL DESIGNATORS:

Chairdrobe Rounded - Light , Regular, ExtraBold
BODY COPY: 

Gotham – Book



At SUN TRACKER, we know the memories you’ll remember the most are those of times 

spent with family and friends. Whether it’s the sound of their laughter as they jump in the 

water, their squeals of joy as they reel in their first fish or just the smiles on their faces 

as they lie back and relax with not a care in the world. These are the moments where 

everything is aligned in perfect harmony, from the weather to the food to the music and 

kinship. These are the moments we want to help you experience over and over again.

These hand-drawn shapes contain copy, 
logos and/or graphics. They can be either 
solid or have a transparency, depending on 
the background.

Use these dingbats inside or outside the 
circle element to frame copy. They are also a 
lower opacity than the accompanying copy 
so they do not compete with the message.

Irregularly shaped circles contain copy, 
logos and/or graphics. They have a semi-
transparent shape with a gradient applied. 
They’re surrounded by white circles.

Use a white border on secondary 
photos or photos that lay over another 
background graphic.

The background is a transparent graphic 
of the SUN TRACKER woven flooring 
on a white background. It is used as a 
background for photos and graphics when 
a full-bleed image isn’t used.
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Graphic Elements
1

Rectangle

Starburst Dingbats

3

2

Circle

4

Photo Frame
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Textured Background

1

2 3

4
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Photography Style

• Smiling faces 

• Kids having fun

• People interacting with          
   each other & nature

• Versatility

• Action

• Bright colors & days (the 
   sun will almost always be  
   an element in photographs)
 

Photo Example Photo Example

Photo Example

• Static people

• Boredom

• Extreme sports/activities

• Snobbish activities/outfits

• Drab/gray skies

SUN TRACKER photography captures the perfect moments between 
family and friends. It uses sunshine and smiles to illustrate the comfort, 
quality and versatility of the boats.

Don’t ShowShow

The U.S. has a diverse range of ethnicities with a great deal of dynamic growth among ethnic groups. As a brand that strives to appeal to those of all 
ethnic backgrounds, we must acknowledge that we understand this diversity and reflect it in our creative imagery.
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Copy Style
SUN TRACKER® headlines and copy blocks should focus on how these pontoon boats are ready for years of on-
the-water fun with family and friends. Keep headlines and copy as short and concise as possible. Both should also 
be more conversational and emotional than technical, and informative when necessary.

Headline Examples:
• Where moments become memories
• Welcome to entertainment central
• Casting, splashing & laughing

Body Copy Example:
When family and friends come together for a day of fun in the sun, you’d 
better have your camera ready. Because out here, every moment is one 
you’ll want to capture and remember forever. From the grandkid’s first 
catch to dad’s perfect cannonball, it’s non-stop casting, splashing and 
laughing throughout the entire day.

Emotional

Light-hearted

Fun

Informativve

Extreme

Aggressive

Snobbish

Technical

Is Isn’t

SUN TRACKER Copy:
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Print Examples

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 

exercitation ullamco laboris nisi ut aliquip ex ea commo-
do consequat. Duis aute irure dolor in reprehenderit.
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BLACK       CARIBOU
METALLIC

 

Mercury® 
115 ELPT FourStroke Command Thrust

 

 

Mercury®
115 ELPT FourStroke  . . . . . . . . . . . . . . $29,595

150 ELPT FourStroke . . . . . . . . . . . . . . $32,395

200 L Verado® (L4)  . . . . . . . . . . . . . . . $37,695

LENGTH
(7.37 m)

LOG 
DIAMETER

(66.04 cm)

DECK 
WIDTH

MAXIMUM 
REC. HP

MAXIMUM
PEOPLE/
WEIGHT (680.39 kg)

FUEL 
CAPACITY

(196.84 L)
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• 10-YEAR BOW-TO-
STERN WARRANTY

• LIMITED LIFETIME 
STRUCTURAL & 
DECK WARRANTY

Photos may show optional or special edition equipment available at an additional cost. Local taxes, license, registration and doc fees vary by state and are in addition to prices shown. Prices are suggested and approved by the manufacturer. Details in pricing, savings, 
features and promotions may vary by location and are subject to change without notice. Void where prohibited by law. Best efforts are used to ensure the accuracy of our advertising, however, errors may sometimes occur. See your local dealer for complete information. 

Prices shown do not include dealer freight and prep charges, unless otherwise noted. F.O.B. Springfield, MO, USA. Prices shown are based on United States currency. © 2017 White River Marine Group, LLC TR170181

RECOGNIZED FOR  
EXCELLENCE

MARINE INDUSTRY  
2016  CSI AWARD

PONTOON BOATS

springfield.trackerboatcenter.com
1935 S. Campbell, Springfield, MO 

432.697.3261

Every angler knows one of the best fishing partners is their boat, 
and the BASS BUGGY® 18 DLX is ready for the job. While she’s a 
perennial favorite among fishing families, she’ll hold her own just 
as well for you and a few friends, whatever you’re fishing for.

Bass Buggy 18 DLX $15,795
w/Mercury® 40 ELPT 

FourStroke Command Thrust
Plus freight and prep. 

Optional trailer available.

a favorite for

Brochure SpreadsI-bannerRegional Print Ad
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Digital Examples
Video Display Ads

Facebook Post

Shop Award-Winning 
Boats Today!

Plus freight & prep.

$30,355
SPORTFISH™ 22 XP3

<area served>

WARRANTY
peace of mind.
Ultimate

Shop Award-Winning 
Boats Today!

Plus freight & prep.

$30,355
SPORTFISH™ 22 XP3

<area served>
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Kristen Dickerson
Sr. Art Director
kmdickerson@basspro.com
417.873.5122

Josh Ray
Copywriter
jaray@basspro.com
417.873.5359

Chris Wilson
Creative Manager
crwilson@basspro.com
417.873.4545
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Resources

TMGCreative.com
View and download high-resolution images, logos and
Identity & Campaign Style Guides.

http://www.tmgcreative.com/
http://www.TMGCreative.com
http://www.TMGCreative.com
http://www.TMGCreative.com

